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CMC'’s Holiday Hours >>>

CMC of Santa Rosa will be closed on
Saturday February 13th, 2010 and on
Monday February 15th, 2010 in obser-
vance of
will resume as usual on Tuesday Feb-

ruary 16th, 2010.

Check Out CMC’s New eBay
Auction Thursdays >>>

CMC is having a Surplus Equipment
Sale conducted through online auc-
tions through www.ebay.com . We will
post new auctions every Thursday until
our Surplus Inventory has sold.

Search eBay by our Seller ID
ACMCsant ar osham/ or

myworld.ebay.com/cmcsantarosa/o

and click on

for saleo t
tion details and
make bids. Good

Luck!!

President 6s D

tram Will be held at the Santa Rosa City Council —
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CMC Is Now A Regional Community Media Center
CMC’s New Name Unveiled: Community Media Center of the North Bay

CMC is happy to announce that at its January
meeting the CMC board of directors ap-
proved an amendment to the organization's
bylaws that opens our reach to communities
beyond Santa Rosa. Many months in the
works, this change allows residents from
other communities to join as members. At
the same meeting the board also approved a
change to our name to reflect our new re-
gional status. We will now be known as the Community Media Center of
the North Bay! These exciting new changes take effect February 1, 2010.
Call the front desk at (707)569-8785 for information on membership fees.

CMCbs Best Medi a

At its January meeting the CMC board of direc-
tors decided to award the prize for this contest
to CMC ménbsr, %a(\)/id I;%ossas for his entry: LA
FRONTERAHe wins the Aiptek Hi-Speed HD
minicamera. Congratulations! Although the
board declined to use this entry in the official
name selected for our newly designated re-
gional center, they wished to reward the crea-
tivity and possibly use this entry in a future pro-
ject. Thank you to all the participants for the
ONBI GABS yIYS

Regional

contest winner
david rosas receives
award from executive
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CMC To Stream New Media Forum On February 3rd 2010

Local organizations Golocal (www.sonomacounty.golocal.coop/)

and Empire Report (www.empirereport.org) have invited the public to join
local media, government officials, and community

leaders to a public forum to discuss how new media

can inform and engage local communities. The fo-  ~

Chambers on 2/3/2010 at 7pm. CMC will telecast _=—
this exciting forum live on our InfoChannel (Comcast __—~
Cable Channel 26 & At&t Channel 99 under Santa

www.communitymedia.org. For more information
about the forum, check out an interview with the or-
ganizers of this event on our website.

CMC Newsletter Created By >>> Desirée Poindexter, CMC’s Admin/HR/Public Relations Coordinator
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Production Tips >>>

Pre-Production Studio Shoot Tips

Gearing up for a studio production? Check out these pre-production

studio shoot tips from CMC Staff:

**Tip from CMCOs

Make Facility/Location reserva-
tions

Make a script and/or storyboard

Arrange for talent and meet with
them before the show

Get talent release forms signed
in advance

Communicate ftale
talent to help them prepare for
the final production

Get a crew (including potential
backups) and make a list of crew
names/positions and talent
names (with correct spelling)

Call your crew and check in with
a friendly reminder at least 1
week before the shoot

Have a pr-production meeting

with the crew and talent to dis-
cuss how the show is going to
work

Gather/make props needed for

set

fiStudi o Productio

ested in taking the class? Check out our upcoming class schedule or

call your mentor for more details.

Submit Your Production Tips To CMC >>>

Do you have production tips you want to share with otf“s

Community Media Center members? Submit them to
CMC and we may print it in the newsletter portion of the

program guide! Simply send your tips in an email to dpoindex-

ter@Qcommunitymedi a.

org with the

member to include your name in the email for recognition!! Please do

send attachments.

Nine Post-Production
Suggestions

1. Make dubs of your camera
originals

2. View and log footage

3. Make technical preparations.
Music, narration, and sound
effects need to be selected,
recorded, or transferred to
videotape.
Make editing decisions.
Learn to use editing software/
facility/etc ahead of time
Schedule editing time well in
advance of when your project
is due.
Perform Edits
Create Titles and graphics
Market, exhibit, and distribute
your production.

CMC Media Literacy Key
Concept Overview

CiIC Media:LiteracyKey/Coficept SN
#2:. The Media Have Commercial
Motives. For most media, profit
considerations shape the mes-

sage. Something to consider:

Who Owns the media and what

are they selling?

CMC Media Literacy Key Concept
#3: The Media Communicate So-
cial Valuesembedded in the mes-
sage are clues defining how soci-

ety and people should be. Some-
t?hln§t8 Jonsibe'r: Who dddidEs® du
the shared values and truths of

the message?
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Februawry 2010 Clagy Schedule

Introduction to Production
A pre-requisite for all classes. No charge with membership
This class reviews media literacy concepts and will enable you
to make a basic one-person show.
Thurs. Feb 11, 10aqil2pm
Instructor: Isaac Lefkowitz

{1

Thurs. Feb 4,8pm
Instructor: Jill Newman

Sat. Feb 20,2pm
Instructor: Juan De laO

Studio Camera/ Crew Basics
1 session, No fee,
Start your studio experience learn-
ing camera operation and crew
positions.
Thurs, Feb 4, 8pm
Instructor: Evan Johnson

Digital Video Editing
With Final Cut Pro (Basic)
3 Sessions, Fee: $20.00
Basic instruction in non-linear editing.
Thurs, Feb 11, 18, 25;%m
Instructor: Juan De laO

Digital Field Camera

1 session, Fee: $10.00
Basic operation of, and field pro-
duction techniques with, Panasonic
DVC60 video cameras.
Sat, Feb 6, 10aml pm
Instructor: Mary Harmon

Digital Studio
3 sessions. Fee $20.00

Prereq: Studio Camera/ Crew Basics
Your own TV show! Learn studio pro-
duction techniques using the Video
Toaster VT5.
Sat, Feb 6, 20, 27;2om
Instructor: Jill Newman

Field Lighting

1 session, Fee: $10.00.
Prereq: Field Camera
Light up your home production by
learning lighting techniques and safety
using our light kits.
Sat, Feb 27,-Bpm
Instructor: Juan De laO

Digital Live Link
3 sessions, Fee $20.00
Prereq: Finished Intro Prod. project
Learn how to use the live Link to
produce an interview show.
Thurs, Feb 11, 18, 25;%m
Instructor: Evan Johnson

Digital Studio Titling (C.G.)
for the Video Toaster VT5
1 session, Fee $10.00
Prereq: Studio Camera
Make professional looking titles for the
studio production.
Thurs, Feb 25,-6pm
Instructor: Mary Harmon

TV for the Web

1 session, Fee $10.00
Prereq: At least one finished, submitted
FCP project.
Learn how to upload a short video to
the internet.
Sat, Feb 20, Xapm
Instructor: Evan Johnson

Class Schedules are posted
several months in advance on
our website.

Check it out at
Www.communitymedia.org

Class Fees

Chroma Key In Final Cut Pro
1 Session, Fee $10.00

Prereq: 2 FCP projects completed
Use video filters and mats to re-
place backgrounds with other im-
ages.
Sat, Feb 27, 10arhpm
Instructor: Mary Harmon

Class fees are listed by each class. Payment
should be made in advance by credit
card, check, cash, or previously arranged

volunteer hours.

Additional Classes

Please note that at times we offer classes
that are not listed. Advanced classes are
offered as needed. Questions? Contact

your mentor or Mary at 569.8785 ext. 332.
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CMC Program Submission Getting Started At CMC >>> Our Business Hours >>>
Schedule >>> To become a member, attend one of M-F  10:30am i 6pm *
our one-hour orientations and discover *We are closed every Thurs. from
Due Date Schedule Starts how to use our resources! 1:30 - 2:30pm*
(Friday) — (Monday) Sat & Sun Busmess Office is Closed
I f you candét make thé % orientation,
12/11/2009 —  1/18/2010 call us and set up a DVD video orien- ur rOdUCtlon Hours >>>
12/25/2009 —»  2/1/2010 tation or take the orientation online at M 10:30am-6pm
www.communitymedia.org/ T&W 10:30am-9'30pm
1/08/2010 —>  2/15/2010 cmc_gettingstarted.php TH  *open for classes & equipment

1/22/2010 —» 3/01/2010 Check ins/out only from

Please call to find out about our next 10:30am-1:30pm

2/5/2010 —>  3/15/2010 On-Site CMC Orientation. & 2:30pm-9:30pm*
— n-
izl Sz To learn more about membership, g ; :::.-(8.30-2pm
mentors, classes, equipment, legal a am-opm
3/5/2010 —> 4/12/2010 sStu f f an d mor e e Sun Closed

*If your program is time Call Xoe at our Front Desk to sign up o
sensitive please talk with or for more information at: £ Check out our website at:
your mentor. 707.569.8785 x325 E>=>) www.communitymedia.org

Community Media Center
Of The North Bay

1075 Mendocino Ave
Santa Rosa, CA 95401
Phone: 707.569.8785
www.communitymedia.org

CMC Channels >>>
Santa Rosa Comcast Cable Channels:
6 Info Channel
E CHANNEL 26
ﬁ Education Station
H CHANNEL 27
mﬂ i
%‘ cityVIEW
Government Media
CHANNEL 28
Our Channel
Public Access
CHANNEL 30

AT&T U-Verse System:
‘ D CHANNEL 99
- Navigate to Santa Rosa

=) Community Channels

The Community Media Center. Empowering community through access to media training, production, and technology.
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