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CMC 2009 WAVE Winners >>>

fDon't Throw That Away!"
Produced by Lisa Fredenthal-Lee
CMC Production Member

fA Civil War Retrospective"
Produced by Jill Newman
CMC Staff Member

firhe Wow Wee Kazowie Art Show-K i d s
Produced by Shari Borkin
CMC Production Member

The Community Media Center of CMC 2009 WAVE FINALISTS
Santa Rosa is happy to announce "Health Care 2009Produced by

that some of our staff and pro- ~ Dorothy Geiger, CMC Member
duction members were finalists  "Intersection of Time and Space"

& winners in the 2009 Western Produced by Jill Newman, CMC Staff
Access Video Excel-
lence Awards!!

"Sonoma Serengeti"
Produced by Jill Newman,
CMC Staff

The WAVE Awards . qR
highlight outstanding —
local programs shown
on the public, educa-
tional, and govern- "Flyers on 3!'Produced by
ment access channels. Vincent Cleary, CMC Member
"Remembering Our Manongs: Sonoma
The winners were announced at  County's Filipino HistoryProduced by
the WAVE Awards Ceremony Alicia Watson, Patricia Romero, Karen
during the Alliance for Commu- Pennrich, Jos!e Quimado_, & The .Filipino
nity Media Western Region Con- American National Historical Society,

Sonoma County, California Chapter,
ference on October 17th, 2009.  cmc Members

i 7 e Olive PressSnapshot
— .e. ive PressSnapshots

#64

Produced by Bill Dunphy &

George Mangan, CMC Staff

Special thanks go out to Xoe The Beat: Sounds from the Underground
| dZFFYFYy S [ al Qa CHpoge 5 "The Higy pub Band",
Web Channel Specialist who re- Produced by Jill Newman, CMC Staff
ceived an award for her out- "Women's SpacesG-Ma Speaks Words
adFyRAY3a 220 | & toftHoABY 'Produged b Erige B2 | + 9
Awards Coordinator!! Way to go  Holtz, CMC Member
Xoelll .

Congratulations to you all!!

CMC 2009 WAVE WINNERS: Check out t letter f
"A Civil War Retrospective" eck out our next newsietter for

Produced by Jill Newman, CMC Staff ~ &n exciting report back from the

conference.
"Don't Throw That Away!"
Produced by Lisa FredentHate, CMC For more information about the
Member WAVE Awards go to the Alliance

. . for Community Media Western
The Wow Wee Kazowie Art Show "Kids

Art", Produced by Shari Borkin, CMC Region website at

B OMember www.acmwest.ord)

> > > Newsl|l etter created by Desir®e Poindexter, CMCO



Production Tips

Check out these handy production tips provided by CMC Staff:

Production Make-Up

DO

e Use translucent powdgrit
helps take the shine off all
complexio® nose shine and
bald spots especially. Best
judge?- look at yourself in the
monitor.

(W48

e Arrive early. Give yourself

time for makeup and any last
minute adjustments.
°

i

Keep your makeip clean.
Toss out any old makap. Use
your own makeup and make
up tools whenever possible.

DONOT

e Put too much makap ond
too |ittle and
washed out.

e Wait to put on makeip at the
last minute. Plan ahedd
make sure you have what you
need.

** Tips and concepts on this page are from The Community Media Cente
of Santa Rosads Alntroduction to

Submit Your Production Tips >>>

The Community Media Center of Santa Rosa is
currently looking for production tips to include in our newsletter. Do

you have production tips you would like to share with other Commu
Media Center members? CMC would like to hear them!! Simply sul
mit your tip by email to Desirée Poindexter at
dpoindexter@communitymedia.org and we may print it in the newsld
ter portion of the program guide! Please include your name in the e
for recognition!!

CMC Media Literacy
Concept Review

¢KS GSNXY aaSRAI [ A
ability to understand the motives be-
hind messages transmitted to us
through media texts.

In other words, it is the ability to inter-
pret the various mediums of mass com-
munication- such as an ad, film, a mu-
sic video, a news show, a TV program, a
book or an internet site.

Check out these helpful Media Literacy
/| 2y 0OSLIGa a RSaONR
LY UNRBRdzOuUAZ2Y G2 t
Manual:

CMC Media Literacy Concept #1.:

All media are constructions. The pro-
duction process of creating media, shap-
ing and giving meaning to the message,
is subject to many decisions (conscious
and subconscious) intended to keep the
audience engaged in the text. Some-
thing to consider: Wheat are the proc-
esses of creating media and who are the
producers?

CMC Media Literacy Concept #4:
The media interprets reality in many
different ways. The medium of a given
media text shapes the message and cre
ates a unique reality. For example: the
difference between reading about a
historical character on Wikipedia.org
and watching a documentary on the
same historical
character.
Something to
consider: What is
the medium and
how does it de-
fine the message?

—~




The

Community Medi a

Center

Upcoming Class Schedule: October & November 2009

Introduction to Production
One free 2 hour session which is a-pequisite for all classes.
Note: Though free of charge, you must register to thiseclass.
Classes are held in the Live Link.

Sat, Oct 31, 24pm
Instructor: Evan Johnson

Thurs, Nov 5, 68pm
Instructor: Juan De laO

Thurs, Nov 12, 10:30am12:30pm
Instructor: Bill Dunphy

Sat, Nov 21, 10arl2pm
Instructor: Jill Newman

Field Lighting
Fee $10.00, 1 session

Prereq: Field Camera
Improve your field production with ou
light kits, lighting techniques and
safety tips.
Sat, Oct 31, 161pm
Instructor: Mary Harmon

=

Animation
3 sessions. Fee $20.00
Preq: Final Cut Pro (Basic)

Unleash your imagination in our Animaf

tion Studio using easy stepotion tech-
nigues.

Thurs, Oct 15, 22, 29, @&pm
Instructor: Evan Johnson

Studio Camera/ Crew Basics
1 session, no fee,
registration required
Start your studio experience learning
camera operation and crew positiond.
Thurs, Nov 5, 69pm
Instructor: Evan Johnson

Digital Video Editing
With Final Cut Pro (Basic)
3 Sessions Fee: $20.00
Basic instruction in nofinear editing.
Sat, Nov 7, 14, 21,-B5pm
Instructor: Evan Johnson

Digital Field Camera
1 session. Fee: $10.00

(2 separate class times offered)
Basic operation of and field produc-
tion techniques with Panasonic
DVC60 video cameras.
Sat, Nov 7, 10arilpm
Instructor: Jill Newman

Thurs, Nov 19, 10amlpm
Instructor: Isaac Lefkowitz

Studio Lighting
1 session, Fee: $10.00.

Prereq: Studio Camera

Lighting safety and techniques using our
studio lights, light board, and grid for stug
productions.

Thurs, Nov 12, 69pm
Instructor: Jill Newman

[¢]

Color Correction in Final Cut
1 session. Fee $10.00
Prereq: 2 FCP completed projects.
Correct color issues with thev@ay color
corrector and video scopes.
Thurs, Nov 12, 69pm
Instructor: Mary Harmon

Digital Studio with the Toaster
Fee $20.00, 3 Sessions
Prereq: Studio Camera/Crew Basigs

Studio production techniques and pracH

tice of all studio positions.
Sat, Nov 7, 14, 21 10aimlpm
Instructor: Juan De laO

Digital Studio Titling (C.G.)
With the Video Toaster
Fee $10.00, 1 session
Prereq: Studio Camera
Make professional looking titles for the
studio or Live Link production.
Thurs, Nov 19, 69pm
Instructor: Mary Harmon

Field Sound

1 Session. Fee: $10.00
Prereq Digital Field Camera.
Improve sound dramatically by learning
how to use our field microphoness with opr
cameras.
Sat, Nov 14. 25pm
Instructor: Jill Newman

ChromaKey in Final Cut Pro
Fee $10.00, 1 session
Prereq: Finished FCP project
Use video filters and mattes to replace
background images
Sat, Nov 28, 25 pm
Instructor: Evan Johnson

Class Fees

Class fees are listed by each
class. Payment should be
made in advance by credit
card, check, cash, or previ-
ously arranged volunteer
hours. Contact your mentor
for more information.

Please Note

At times we offer classes that
are not listed. Advanced
classes are offered as needed
Interested in an advanced
class that is not offered on
this schedule?

Unable to find a class time
offered that fits your sched-
ule? Please call Mary at
569.8785 ext. 332



