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CMC STAFF REPORT 

BACK FROM THE ACM 

CONFERENCE 

CMC staff members Isaac Le-

fkowitz and Bill Dunphy at-

tended the Alliance for Com-

munity Media National Confer-

ence and want to inform our 

members about their experi-

ence. Check it out on page 2 of 

this newsletter!   

 

CMC AUGUST 2009 

FEATURED PROGRAM  

CMC is happy to announce that 

our August 2009 Featured Pro-

gram is “Flyer’s on 3” pro-

duced by Vincent Cleary.  The 

project highlights the 2008—

2009 Santa Rosa Bantam Flyers 

Hockey Team.   

 

Congratulations Vincent 

Cleary!  Check out this video 

on CMC’s website at 

www.communitymedia.org 

   

PLEASE NOTE THE 

FOLLOWING  

IMPORTANT DATES 

 SEPTEMBER 2009 

CMC will be closed on Sat. Sep-

tember 5th, 2009 & on Mon. 

September 7th, 2009 in obser-

vance of the upcoming labor 

day holiday.  We apologize for 

any inconvenience that this 

may cause.  

Special Screening of “Don’t Cry For Me” at CMC 

Newsletter compiled by Desir®e Poindexter, CMCôs Admin/Human Resources/Public Relations Coordinator 

The Community Media Center of Santa Rosa is honored to host a 
special public screening of ά5ƻƴΩǘ /Ǌȅ ŦƻǊ aŜέΣ a locally produced 
documentary illuminating the importance of water safety.   Michelle 
Wilder and Stephen Wilder created the film and the organization A 
Pebble in the Pond to educate the public on water safety.  They were 
driven by their personal experience of the tragic loss of their 17 year 
old son Robert Allen Miller in 2005 to a drowning in the Russian 
River.   
 
The public is invited to attend this special screening of this one-hour 
long documentary on Friday, September 11th 2009 at 7pm at the 
Community Media Center of Santa Rosa.  CMC is asking for a sliding 
scale suggested donation of $5-$10 for this special event.   
 
To RSVP your seat, please call the Community Media Center of Santa Rosa at (707)569-8785 
ext.325.  All proceeds for this event will go to A Pebble in the Pond to help with costs for their 
upcoming Robert Allen Miller Water Safety Event at the Wells Fargo Center on April 10th, 2010.   
 
A Pebble in the Pond promotes water safety nationwide through newspapers, classes, events, 
speaking engagements, and screenings of their educational film “5ƻƴΩǘ /Ǌȅ ŦƻǊ aŜ”.  They cre-
ated the documentary “Don’t Cry for Me” utilizing the equipment, facilities, mentorship, and 
services as production members at the Community Media Center of Santa Rosa.  They are cur-
rently developing a new water safety event and a new documentary on Newfoundland Dogs 
and their natural abilities in water rescues.   

 
For further information about the film, water safety, and more, contact A Pebble in the Pond by 
e-mail at d_tenacious_1@yahoo.com or visit their website www.apebbleinthepond.org.   
 
For more information about the screening at The Community Media Center of Santa Rosa on 
September 11th, 2009, please contact CMC at (707)569-8785 ext.325 or check out their website 
at www.communitymedia.org.   

Top of Page: Still from CMCôs August 2009 Featured Program ñFlyers on 3ò Produced by Vincent Cleary 
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CMC Helen A. Soule, ACM’s new Executive Director, presented opening remarks at the 
conference and expressed that she was excited to lead ACM and see how public access can 
change with the times and grow. She made reference that the lobbying efforts of ACM are 
important as ever. Changing state, regional and national franchise politics remain a constant 
challenge and the funding support ACM receives from it’s members allow ACM to keep our 
message clear to the decision makers.  The Keynote Speaker message was:  don’t just sit there 
and talk about things, think about it, plan it, and do it. 
 

The conference had a low attendance with approximately 200 people present.  The main focus of the conference was Community Media at the 
Crossroads. Ideas about where we should go from here, next steps for Community Media, and looking at different models of Community Media.  
Denver Open Media has developed new software for Community Media Centers that is like a basic online version of Facil.  A growing number of 
Access Centers are increasing their presence on the web.   
 
One  discussion at the conference focused on  the  potential new roles and models of Community Media Centers, including web based content, 
regional access centers and how the Alliance for Community Media works within new emerging technologies. This discussion went along the 
lines of how ACM may look at some  media distribution models and technical setups that PBS uses.  A model for the Digital Media Exchange & 
Distribution was presented by Denver Open Media and how each region could have a regional server and how the individual media center could 
add content to this early stage distribution system.  Media Centers are still working as independent organizations and offer support on a 
regional and national level. There was some focus on the relationship between ACM and the individual center and what level of support ACM 
can provide. 
 
Presentations were made regarding the active participation and use of Media Centers during local 
and regional emergencies. Media Centers are not network news stations and need to keep safety in 
mind when providing updated information to the public during an emergency. It was noted that 
Media Centers can provide information from the local government agencies in a different and more 
direct manner.  There were also discussions about Alliance Server Project, Creative Commons, BVAC 
taking over SF’s Public Access, Censorship, a hands-off approaches to public access, keeping up with 
technological advances, and how things play into access and the local community.   Many of the 
centers are not as fortunate as we are and have a much smaller staff which limits their ability to 
offer as many services as we do. 

- Bill Dunphy, CMC’s Non-Profit Production Specialist 

The Alliance for Community Media International Conference & Exhibition was recently held in 
Portland Oregon. The convention brought together media centers throughout the United States under this year’s theme of “Community Media 
at the Crossroads.”  Due to many factors including an increased lack of funding, the economic downturn and the challenges posed by a YouTube 
generation, public access has been forced to find innovative solutions to help navigate this tricky new media landscape. 
                 
One unique path to success is the newly formed partnerships between public access centers and other news agencies.  Access Sacramento has 
joined forces with the areas local newspaper, the Sacramento Bee.  BNN, the Boston Neighborhood Network produces a news program with the 
use of a reporter from the Boston Globe.  In return the Globe’s website posts the video news report created through this unique 
collaboration.  Because of our agreement to air CMC produced videos on the Santa Rosa Press Democrat’s website we were asked to be help 
lead a workshop entitled ά!ŎŎŜǎǎ /ŜƴǘŜǊǎ aŀƪƛƴƎ bŜǿǎέ 
                 
In a talk led by Education Production Specialist 3 Isaac Lefkowitz, the benefits of these partnerships were discussed along with tips on how to 
create impactful videos using ethical journalistic practices and advanced digital story telling techniques.  The discussion and CMC’s citizen 
journalism handbook which was created by Isaac along with graphic specialist and Front Desk Receptionist Xoe Huffman were both well 
received by those in attendance. 

- Isaac Lefkowitz, CMC ‘s Education Production Specialist  

CMC Staff Member’s Isaac Lefkowitz and Bill Dunphy attended the Alliance for Community 
Media Conference in July 2009 in Portland, Oregon.  Here are there exciting reports from the 
conference: 

Video Stills by Bill Dunphy.  (From Top to Bottom) Stills #1 & #2: Isaac Lefkowitz presents at the ACM Conference.  Still #3:  Portland Skyline.  

ACM Conference Report 
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Introduction to Production:  

One free 2 hour session which is a pre-

requisite for all classes.  Note: You must be 

registered in order to take this class.  4 in-

dividual sessions offered: 

Å TH, Aug 20, 6-8pm Å Sat, Aug 29, 2-4pm  

Composite Modes  

in Final Cut Pro  

1 session, fee $10.00  Prereq: Final Cut 

Pro and completed projects. Use layers and 

the composite modes to bring out features.  

Thurs, Aug 27,  6-9pm 

Instructor:  Mary Harmon 

Video Citizen Journalism  

3 sessions. Fee $20.00   Preq: Digital Camera 

and  Editing, approval of instructor. Professional 

news gathering and story production techniques.  

Tues Aug 11, Wed Aug 12, 2-5:30pm,  

Wed Aug 26, 2-4pm 

Instructor:   Isaac Lefkowitz 

Digital Field Camera  

1 session. Fee: $10.00    

Basic operation and field production tech-

niques with Panasonic DVC60  video cam-

eras. 

Sat, Aug 22, 10am-1pm 

Instructor:   Evan Johnson 

Editing Tools in Final Cut  

1 session, fee $10.00   

Prereq: Final Cut Pro. 

 Learn how to use Final Cut editing tools. 

Sat, Aug 29,  10amï 1pm 

Instructor:  Mary Harmon 

Field Sound  

1 Session. Fee: $10.00   Prereq Digital Field 

Camera. Improve sound dramatically by learn-

ing how to use our field microphones.   

Thurs, Aug 27, 6-9pm 

Instructor:   Juan De la O 

Digital Video Editing  

w/ Final Cut Pro  

 Fee: $20.00, 3 sessions.  Basic instruction in 

non-linear editing.  

Sat, Aug 8, 15, 22, 2-5pm 

Instructor:   Juan De la O 

Color Correction in FCP  

1 session., fee: $10.00   

Prereq: 2 FCP completed projects.  

Correct color issues with  the 3 way 

color corrector and video scopes. 

Sat, Aug 22, 10-1pm 

Instructor:   Jill Newman 

Multi Clip  

1 session,  fee: $10.00.   

Prereq: Digital Editing with Final Cut Sync 3 or 

more cameras with this simple technique!  

Music Video application 

Thurs, Aug 20, 6-9pm  

Instructor:  Evan Johnson 

Field Lighting  

Fee $10.00, 1 session 

Prereq: Field Camera. Improve your field 

production with a light kit lighting tech-

niques  and safety tips. 

Thurs, Sept  3, 6-9pm 

Instructor:  Evan Johnson 

Introduction to Production: One free 2 

hour session which is a pre-requisite for all 

classes. Note: You must be registered in order 

to take this class. 4 individual sessions offered: 

   Å    Thurs Sept 3, 10:30am-12:30pm    Å    

Sat, Sept 12, 2-4pm   Å    Thurs, Sept 17, 6-

8pm   Å    Sat, Sept 26,  10am-Noon   Å         

Class fees are listed by each class.  Payment should be made in advance by credit card, check, cash, or previously 

arranged volunteer hours. Contact your mentor for more information. 

September 2009  

Studio Lighting  

1 session. Fee $10.00 Preq: Studio Camera. 

Lighting safety and techniques for the stu-

dio production    

Sat, Sept 26, 2-5pm  

Instructor:  Juan De laO 

Studio Camera/ Crew Basics  

1 session, no fee.   

Start your studio experience learning  cam-

era operation and crew positions.  

Sat, Sept 19, 2-5pm 

Instructor:   Juan De laO 

Digital Field Camera  

1 session. Fee: $10.00  

Basic operation of and field production 

techniques with Panasonic DVC60 video 

cameras. 

Sat, Sept 12, 10am-1pm 

Instructor:   Juan De laO 

Soundtrack Pro  

1 session, fee $10.00 

Prereq: Final Cut Pro. Learn how to 

make your own music bed for your pro-

ject. Correct wild audio levels.  

Thurs, Sept 17, 6-9pm 

Instructor:  Evan Johnson 

Field Sound  

1 Session. Fee: $10.00 

Prereq Digital Field Camera. Improve sound 

dramatically by learning how to use our field 

microphones. 

Sat, Sept  26, 2-5pm 

Instructor:   Evan Johnson 

Digital Studio Character Generator  

1 session,  Fee: $10.00.  Prereq: Studio Cam-

era.  Make professional looking titles for Studio 

and Live Link productions. 

Sat, Sept 19, 10am-1pm 

Instructor:   Evan Johnson 

Digital Video Editing  

With Final Cut Pro  

 Fee: $20.00   3 Thursday Sessions 

Basic instruction in non-linear editing. Sept 

10, 17, 24, 10 am-1pm 

Instructor:  Bill Dunphy 

TV for the Web  

1 session., fee: $10.00  

Prereq: Completed aired Final Cut  

 Project. Learn how to upload your video 

to the Internet. 

Thurs, Sept 24, 6-9pm 

Instructor:   Juan De laO 

Digital Studio Control Room  

3 Thursday Classes, Fee $20.00  Prereq: 

Studio Camera.  Instruction in and produc-

tion with the Digital ñToasterò newly up-

graded in August.   Sept 10, 17, 24, 6-9pm 

Instructor: Jill Newman 

Editing Tools in Final Cut  

1 session, fee $10.00 

Prereq: Final Cut Pro, completed Final 

Cut project. Learn how to use the tools in 

the Final Cut toolbar. 

Sat, Sept 19,  10amï 1pm 

Instructor:  Mary Harmon 

August 2009  



AT&T U-Verse System  
CHANNEL   99    
Navigate to Santa Rosa  
Community Channels 

Info Channel 
CHANNEL   26 

Education Station 
CHANNEL  27  

Our Channel 
Public Access 
CHANNEL   30  

Santa Rosa Comcast  
Cable Channels: 

cityVIEW 
Government Media 
CHANNEL   28  

The Community Media Center.  Empowering community through access to media training, production, and technology. 

OUR BUSINESS HOURS:  

 

M-F      10:30am ï6pm *  
*We are closed every Thurs. from           
            1:30 - 2:30pm* 
Sat & Sun. Business Office is Closed 
 
 

OUR PRODUCTION HOURS:  

 

M        10:30am-6pm 
T&W   10:30am-9:30pm 
TH       *open for classes & equipment  
            Check ins/out only from 
           10:30am-1:30pm & 2:30pm-9:30pm* 
F         10:30-8pm  
Sat      10am-6pm 
Sun      Closed 

CMC ORIENTATIONS  

To become a member, attend one of our 
one-hour orientations and discover how 
to use our resources! If you canôt make 
the next orientation, call us and set up a 

DVD video orientation  
or take the orientation online at 

www.communitymedia.org/
cmc_gettingstarted.php 

 
Please call to find out about our next  

On-Site CMC Orientation. 
 

To learn more about membership, men-
tors, classes, equipment, legal stuff and 
moreé Call Xoe at our Front Desk  

to sign up or for more information at: 
707.569.8785 x325 

Check out our website at www.communitymedia.org 

Community Media Center of Santa Rosa   
N e w s l e t t e r  &  P r o g r a m  G u i d e   

A u g u s t  1 7 t h ,  2 0 0 9  t o  A u g u s t  3 0 t h ,  2 0 0 9  

Community Media Center Of Santa Rosa 

1075 Mendocino Avenue 

Santa Rosa, CA 95401 

707.569.8785 ph 

www.communitymedia.org 

    Due Date       Schedule Starts 
(Friday)       ðð>  (Monday) 

 

07/10/09     ðð>   08/17/09 
07/24/09     ðð>   08/31/09 

 

08/07/09     ðð>   09/14/09 
08/21/09     ðð>   09/28/09 

 

09/04/09     ðð>   10/12/09 

09/18/09     ðð>   10/26/09 
 

10/02/09     ðð>   11/09/09 
 

*If your program is time sensitive please 
discuss your submission with your mentor  

2009 CMC PROGRAM  

SUBMISSION SCHEDULE  


